
Data Shows Tax Refunds Grew 2.2% in 2024;
Home Furnishing, Footwear Benefit Most
May 2024

Tax refund season is an important part of many retailers’ sales cycle, driving demand for
discretionary and big ticket items after the holidays end. This year, a confluence of
persistent inflation, slowing employment expansion, and paltry refund growth dampened
refund spending boosts. Key takeaways include:

This analysis uses Earnest’s Orion transaction data in the online Dash platform and Tax
Refund Dashboard. The data includes sales records and direct deposits for individual,
anonymous households across their credit and debit card accounts that can provide a
holistic view of customers’ income and spending. Start using Dash for free today.
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Later filing and slightly higher tax refunds in 2024
Total tax dollars refunded and their average check size through April 26th* grew 2.2% and
1.2% YoY, respectively, in Earnest Analytics’ IRS Payments dashboard, in-line with reported
figures**. The small increases follow a soft 2023 season where the total dollars and their
average size fell 10.2% and 7.8%, respectively, lapping stimulus programs. While growth
eventually caught up, this season also started off soft due to a later start: the IRS began
accepting and processing tax returns on January 29, 2024, one week after the January 23rd,
2023 start date last year.

Tax season overview, tax refund metrics and YoY growth in the season

Powered by Earnest’s Orion transaction dataset. Available to clients in the IRS Payments
dashboard. Contact sales for details.
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Total consumer spending slowing despite refunds
Consumer spending has accelerated since the start of the tax season, but this growth is still
1-2points slower relative to the back half of 2023, according to Earnest Analytics Spending
Index. This deceleration was exacerbated by a slow start to tax refund spending.

With only a marginal increase in the total tax dollars refunded this season, any further
accelerations in spending may prove to be a bit more difficult. Online spending continues
to outpace in-store by around 4 points.

US Consumer Spending Growth YoY Growth, Earnest Analytics Spending Index,*** Trailing
8 weeks

Source: Earnest Analytics, Orion transaction data
See data in Dash.
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Low income earners reducing spend the fastest
Consumers earning less than $55k per year (Quintile 1) transitioned from the fastest
growing spending cohort to the slowest in the past 6 months, despite tax return boosts.
Quintile 1 spend fell 0.2% in the 8 weeks ended April 27th, 2024. This aligns with several
recents earnings reports where lower income consumers have begun to show signs of
breaking in the face of price increases, regardless of the tax refunds. McDonald’s CEO Chris
Kempczinski admitted on their 1Q24 earnings call that they saw the “cohort [of customers
making $45,000 or less] decrease in the most recent quarter.”

Conversely, customers earning between $55k-$130k (Quintiles 2 and 3) are increasing their
total spending the fastest, at a still paltry 0.3% YoY in the same time 8 weeks ended April
27th, 2024, an acceleration from the slow-starting tax refund spending season.

US Consumer Spending Growth by income, Earnest Analytics Spending Index,*** Trailing 8
weeks

Source: Earnest Analytics, Orion transaction data. Quintile 1: $0-55k. Quintile 2: $55k-90k.
Quintile 3: $90K-130k. Quintile 4: $130k-190k. Quintile 5: $190k+.

See data in Dash.
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Home Furnishing and Footwear lift continued into
April; Apparel, Auto Parts, and Electronics lift
subsides
Consumers who received a tax refund in the 2024 tax season continued to outspend their
peers in the four weeks ending April 27, 2024. Most categories saw 3 to 4 points of
additional YoY growth in April. Home Furnishing and Footwear stood out with 10 and 7
points of additional growth, respectively; Home Furnishings’ magnitude of outspending was
unchanged from March, while Footwear’s expanded three points.

General Apparel, Auto Parts, and Electronics saw their outspending slow considerably from
March to April, as those categories experienced a large lift from refunds earlier in the
season.

Home Furnishings has also been negatively impacted by student loan payments that
resumed in late 2023.

2024 Tax cohort spending by subcategory, Trailing 4 Weeks YoY spending difference
between tax refund recipients and non-recipients by subcategory

Powered by Earnest’s Orion transaction dataset. Available to clients in the IRS Payments
dashboard. Contact sales for details.

5
Better decisions through data | https://www.earnestanalytics.com/

https://www.earnestanalytics.com/insights/all-posts/home-furnishing-auto-and-electronics-benefiting-most-from-tax-season
https://www.earnestanalytics.com/insights/all-posts/home-furnishing-auto-and-electronics-benefiting-most-from-tax-season
https://pages.earnestanalytics.com/home-apparel-hit-from-student-loan-payment-resumption
https://www.earnestanalytics.com/schedule-a-demo-form/?__hstc=66740465.3c083506e980d03c99914cc8bf0273d2.1699551162982.1710256681535.1710258751168.225&__hssc=66740465.1.1710258751168&__hsfp=514014375
https://www.earnestanalytics.com/


Express, Adidas, Wayfair, Macy’s, Lululemon
benefit in April
Express, Adidas, Wayfair, Macy’s, and Lululemon saw an accelerated benefit from tax
refunds from March into April. Lululemon’s benefit in April is noteworthy considering they
saw minimal to no benefit from refunds during the preliminary tax season.

Abercrombie and Best Buy were top beneficiaries earlier in the season, benefits which
appear to have slowed in March and then dissipated by season end. Abercrombie has also
been buoyed in recent months by its pivot to older, higher spending customers.

2024 Tax cohort spending by brand (parent merchant), Trailing 4 Weeks YoY spending
difference between tax refund recipients and non-recipients by brand

Powered by Earnest’s Orion transaction dataset. Available to clients in the IRS Payments
dashboard. Contact sales for details.
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Notes
*Dates in this analysis are defined as in the IRS’ filing statistics: 1/29/2024-4/26/2024 for the
‘24 season, 1/23/23-4/28/23 for the ‘23 season, 1/24/22-4/29/22 for the ‘22 season,
2/12/21-4/30/21 for the ‘21 season, 1/27/20-5/1/20 for the ‘20 season, and 1/28/19-5/3/19
for the ‘19 season. Note the ‘21 season was delayed due to Covid and began late on 2/12.
Also note the ‘24 season began one week after the start of the ‘23 season.

**The IRS’ filing statistics reported that the total dollars refunded increased 2.2% YoY (with
direct deposits up 0.8% YoY) with the average size up 2.7%.

***The Earnest Analytics Spend Index (EASI) is an alternative data-driven measure of
consumer spending that tracks spending across 2,500+ large national brands in major
consumer discretionary and staples subcategories. The near real-time data is derived from
the credit and debit spend of millions of de-identified U.S. consumers. Advantages of using
EASI include better representation of e-commerce spend, disaggregation by geography,
and online versus in-store breakouts. Historical numbers could vary slightly due to
methodology updates.
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About Us
Earnest Analytics is the gold standard in consumer and healthcare data. Earnest works with
world-class data partners to transform raw data into actionable insights for business,
consulting, and investment professionals. Earnest products offer insight into consumer
behavior trends and an unbiased look into competitive market dynamics, with a high
degree of accuracy against company-reported metrics. Earnest's data suite includes two
industry leading transaction datasets, as well as CPG Scanner, Foot Traffic, Retail Pricing,
Homebuilder, Auto Seller, and Healthcare data.

Disclosures & Legal
Copyright ©2024 The Earnest Analytics Company. All rights reserved. All content and data
are the exclusive property of Earnest Analytics. All data and insights are provided "as is"
with no representations or warranties of any kind as to their accuracy or completeness.

www.earnestanalytics.com

8
Better decisions through data | https://www.earnestanalytics.com/

https://www.earnestanalytics.com/

